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Audience research

The study was conducted via survey. The purpose of the survey was to better determine
whether the audience associated with blockchain technology and cryptocurrencies is
interested in referral or affiliate programs, their experience of participation and existing
problems related to such programs. Also, the survey was supposed to find out whether
respondents have their own community, as it is the main tool for creating personal referral
network.



The survey included both open and closed questions and was created as an online form. The
link to the survey was distributed via email databases and external channels available to
everyone from anywhere in the world. 438 respondents from more than 50 countries took part
in the survey, but most users were from the United States, Russia, the United Kingdom, France,
the Netherlands, Turkey and Indonesia.


Competence and goals
of respondents.

Professional Goals

Blockchain 155	


1 0 	


Crypto trading 3

8

Trading 4

1

Investing 37

	

Marketing 65 	

Other 32
IT 7

9

	

	


The competence of the respondents, 

427 responses.


Respondents indicated their competence
in the areas of blockchain technology,
investments, cryptocurrency trading and
trading assets on traditional markets. 
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97


Financial freedom 2

107

Early retirement 80

Other 10
Career growth

A private community of respondents, 

337 of the answers.


More than half of the respondents define
their main goal as obtaining a high
income from their activities and achieving
financial independence. The rest of the
survey participants are mainly divided into
two groups. Career growth, professional
achievements and status is more
important for the first group. The second
group aims to create a passive source 

of income sufficient to stop any active
working activity as soon as possible.
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Existing native community of the
respondents and tools for expansion.
145
103

101

101

49

A private community of

18

12

10

respondents, 337 of the

Instagram



LinkedIn


Other 

YouTube


Facebook


Telegram


Twitter


No


answers.


Only a quarter of survey participants do not have their own community. The most popular
platforms where respondents formed their communities are Twitter, Telegram, Facebook and
YouTube.

Platforms and tools for expanding your community.
137

92
79
50

Tools for expansion of the
22

12

community according to
10

7

5

the respondents, 


Twitter


Facebook


Instagram


Youtube


Other


Bounty programs


LinkedIn


Word of mouth


Telegram


268 responses.

Respondents see the greatest potential to expand their communities on platforms such as
Telegram and LinkedIn, as well as through tools such as word of mouth and bounty campaigns.
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A referral or an affiliate program
can be al source of passive income.

Participation rate in referral or
affiliate programs

Agree 79,4%

Disagree 17,6%

Other 3%

Participated 42,4%

Didn’t participate 57,6%

	


Experience of participation of respondents in
referral or affiliate programs, 381 responses.  
Almost every second respondent has
experience of participation in a referral or
affiliate program.



Acceptance that a referral or affiliate
program can be a source of passive income,
359 responses.


However, the vast majority of respondents
believe that a referral or affiliate program
can be a source of additional passive
income.

Factors that endorse participation in the referral 

and affiliate programs.

Good incentives 

Instant reward


42,9%
36,8%

Invitation from a friend 14,8%

Other 5,6%

Factors, according to respondents, that
can push to participate in referral or
affiliate programs, 324 responses.
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Among the main factors that can push to
participate in a referral or affiliate
program, respondents note the
competent organization of the system of
achievements and motivation for all users,
which would incline to participate in the
program as a referral, even if you do not
plan to create your own network,
facilitating the task of active referrers, and
would encourage referrers to further
expand their network. As the second main
factor the survey participants name the
ability to instantly get rewarded for their
actions.
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Reasons for not participating in the referral 

or affiliate programs
Haven’t had the opportunity to do so 28,7% 

Do not see valid reasons for myself to participate 24,1%

Do not trust, consider them fraud schemesм 21,8%

Do not have extra time to recruit and attract people 9,2%

It is not my thing 5,7% 

Do not believe it could bring a worthwhile income 4,6%

Friends are interested in other spheres3,4%

I have only come across the program recently 2,5%

Reasons for lack of experience of participation in referral 

or affiliate programs, 99 answers.


The main reasons for respondents to not to participate in referral or affiliate programs:


- Are not experienced with such programs and do not understand how such programs works,
what benefits are given and how they work;


- Do not find participation in programs interesting enough for themselves to spend time and
effort on them;


- They do not trust organizers of programs and are afraid that they will be deceived.


Conclusion
The survey shows that the audience has a generally positive opinion about referral and affiliate
programs, and they agree that programs can serve as a source of income. The audience has
its own communities, which could be monetized with the help of programs. Teaching the
audience how the programs are arranged and how you can make money with them is highly
requested. Today, almost every exchange offers its own program, but it is rather done because
competitors have it, and not in order to bring real benefits. Hence, part of the audience has low
motivation and interest to participate in programs, as there are a lot of them, and all programs
are similar. Creating nontrivial rules and achievement systems is another challenge that needs
to be addressed. 



KickEx exchange aims to explore its audience's need and make a really high-quality product.
For this purpose, this study was conducted, which allowed to collect the first, but not the last,
feedback. And we, of course, do not disclose all the results of the study, as they form our
competitive advantage and are a corporate secret.
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